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for GRBs. Thus, this paper aims to uncover the key factors influencing the purchase
intention of GRBs. A questionnaire survey was employed to collect data from 200
homebuyers followed by statistical data analysis using the Statistical Package for the
Social Sciences (SPSS) software. The majority of Sarawak homebuyers perceive
environmental attitude and value perception and trustworthiness as the most
important key factors to their GRBs purchase decision compared to perceived financial
risk. These findings can assist related authorities on the readiness and expectation of

Keywords: Sarawak homebuyers towards the future GRBs development in Sarawak. Future studies
Green residential building; are suggested to expand the sampling size and investigate other determinants that may
Homebuyers; Key factors; Purchase affect GRBs purchase intention.

intention

1. Introduction

Green Buildings (GBs) comprise features such as efficient use of energy, water, and resources;
reduce environmental pollution; incorporate environmental consideration in the design,
construction, and operation phases; and improve occupants’ health and quality of life. Other benefits
include cost saving on utility bills of the tenants and occupants [1]. For buildings to be recognised as
GBs, these features will be assessed via rating tools or certification in fulfilling certain green
requirements and standards. As a member of the World Green Building Council (GBC), Malaysia has
established its own rating tools in 2009, namely Green Building Index (GBI), which was developed by
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the Malaysian Institute of Architects (PAM) and the Association of Consulting Engineers Malaysia
(ACEM) to promote sustainable construction among building owners and developers [2]. The green
building rating system is an assessment of the overall process of green building from its inception
until maintenance and operation, which is employed to obtain the green building certification (i.e.,
Platinum, Gold, Silver, and Certificate) [3].

The Minister of Housing and Local Government Malaysia emphasises that the government has
made the commitment to create liveable and sustainable cities to address the issue of rapid
urbanisation that can lead to overpopulation and pollution. According to the United Nations Human
Settlements Programme (UN-Habitat), urbanisation in Malaysia will surge to 80% by 2030 from the
current population of 32 million people. In this regard, the government has incorporated “Advancing
Sustainability” as one of the key themes in the 12th Malaysia Plan 2021-2025 by promoting green
growth as well as sustainable management of the energy and water sectors to ensure better quality
of life for the nation [4]. Construction is one of the industries that has shown a steady increase in
energy consumption and has been urged to devise appropriate strategies to reduce energy
consumption as a priority [5].

Researchers claim that construction is one of the main sectors in Malaysia that can assuredly
increase the nation’s standard of living mainly via the construction of GRBs. This is because one of
the significant criteria of GRBs is that the houses can attain long-lasting and sustainability via the
efficient consumption of energy [2]. Moreover, researchers also advocate Green Housing (GH) as a
dominant approach to achieve sustainable urbanisation in both developed and developing nations
[6] such as Malaysia.

However, to compare with conventional housing, the supply of green-certified residential
buildings in Malaysia is still at a limited phase. This can be attributed to the fact that no green-
certified housing has been developed in the largest state of Malaysia, namely Sarawak [7]. Thus,
these circumstances contribute to the present study concerning the implementation of green
concept in residential buildings’ development primarily in Sarawak. The main objective is to uncover
the key factors influencing the purchase intention of GRBs among homebuyers in Sarawak. The
findings can offer meaningful insights regarding the readiness and expectations of potential
homebuyers towards the adoption of green home concept for their future residential properties.
Moreover, this paper can help developers, government, and policymakers to better understand the
expectations of the potential homebuyers in formulating future development and marketing plans
of green residential properties, primarily in Sarawak.

2. Key Factors Influencing the Purchase Intention of Green Residential Buildings

According to [8], green purchase intention refers to the likelihood and inclination of an individual
to prioritise green products rather than conventional products when making their purchase decision.
[9] assert that market demand is influenced by the customers’ attitudes and purchasing intentions,
which then determines the development direction of the GRBs’ market. In other words, the size of
the market is influenced and determined by the consumers’ demand. Thus, the green residential
market will be fundamentally enhanced by the increased market demand, subsequently spurring the
real estate companies' enthusiasm to develop green homes. [6] reported that the majority of youth
in China are willing to purchase GH. Moreover, [10] mentioned that most potential homebuyers in
Peninsular Malaysia, such as Ipoh and Perak, are willing to purchase GH in the future. Conversely,
[11] posit on the importance of understanding the factors motivating the GB investment decision
among buyers since it will influence the demand for GBs development. This is supported by several
researchers who highlighted the need to investigate factors affecting buyers’ purchase intention to
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determine the most significant determinants that can influence the purchase behaviour among GH
buyers [12].

[6] found that government incentives [13] as well as the customers’ attitude towards behaviour
and subjective norm were among the significant factors influencing the purchase decision of
homebuyers. In a study by [14], respondents categorised under middle-income groups were most
willing to purchase GH with subjective knowledge and social trust being the major determinants
affecting their willingness to accept. According to [15], the acceptable price of GH perceived by 28
Israeli homebuyers was around 7% to 10% higher than the normal price of conventional housing, and
that the government policy tools were found to be among the factors that greatly encouraged the
buyers to opt for GH. Additionally, [16] agreed that homebuyers’ psychological behaviour has a
significant effect over their willingness to purchase GH.

Various studies have proven that consumers’ purchase intention towards green products such as
organic food is greatly affected by subjective norm, otherwise known as peer pressure [17]. This is
contradicted by the research conducted in Malaysia, primarily in Penang, Selangor, and Johor,
whereby the perception from family and friends did not influence homebuyers’ decision to purchase
green homes [18]. [19] further highlighted the high chance of purchasing green homes among
individuals who hold a positive attitude towards such homes. This is in line with the research
conducted in China by [16] who found that the homebuyers’ attitude towards GRBs influences their
behavioural intention to live in. Other research also reported environmental concern as one of the
factors affecting consumers’ purchase behaviour towards green products [20]. In many of these
studies, environmental concern was defined as the characteristics of a person’s considerations,
aversion, and likes of what is influencing the environment.

Concerning the government’s role, several researchers stated that environmental concern among
Malaysian homebuyers can be enhanced via various government-implemented programmes, such as
the Green Carnival [18]. These government incentives will increase the affordability of homebuyers
to purchase GH [6]. Moreover, perceived behavioural control is related to one’s evaluation of their
capability to engage in a particular action. In terms of green purchasing, the majority of people
perceive that price is the most vital factor, which then creates a prominent barrier [18]. This is
supported by the findings of previous research where the purchase decision towards GRBs is affected
by the perceived behavioural control of the homebuyers [19].

According to [21], homebuyers will never have the sense of moral obligation to purchase GRBs
and being responsible for the impact if they do not possess any knowledge regarding the adverse
effects of conventional housing. Concerning perceived self-identity, past research acknowledged that
individuals are most likely to buy a product if they perceive that the product matches with their
images. This can be related to the situation in Malaysia whereby local homebuyers might have limited
chances to purchase GRBs located in desirable areas as they are merely developed in limited states,
such as Selangor, Johor, and Penang [18]. A study conducted by [22] revealed that homebuyers in
China who perceived the advantage of GRBs will probably perceive a high value of GRB purchasing.
Conversely, homebuyers with higher concern towards the environment are more prone to perceive
more advantages and lower risks while making the decision to purchase GRBs. According to [18],
developers should devise relevant procedures to enhance the perception of green value among
homebuyers as a practical approach. This will contribute to factors associated with the lowest
references, such as perceived value, perceived moral obligation, perceived self-identity, perceived
performance risk, perceived financial risk, perceived psychological risks, and developer’s role.
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3. Methodology

The quantitative method was employed to collect data from the target group, namely potential
GRB homebuyers in Sarawak. It involved the use of a web-based questionnaire (i.e., Google Form)
where the link to the online survey was distributed to the respondents via WhatsApp, email, and
Telegram. According to [23], online survey has become the most preferred method to collect data
regarding respondents’ perceptions as it is easier to be handled by the researchers than a paper-
based survey. The method is also more convenient and faster as it requires less work while offering
a higher response rate. Moreover, online survey can be verified automatically and can store the
responses in the database.

The questionnaire comprised two parts which were answered by the respondents. The first part
of the questionnaire survey collected the demographic information of the respondents while the
second part measured the key factors that influence the respondents' GRBs purchase intention. The
measuring items for each key factor were adapted from previous studies as shown in Appendix Table
4. Each item is rated with a seven-point Likert scale (1 = strongly disagree; 2 = disagree; 3 = somewhat
disagree; 4 = neutral; 5 = somewhat agree; 6 = agree; 7 = strongly agree). The seven-point Likert scale
was adopted from the study by [18] which examines the psychological aspects that affect the
respondents’ purchase intention and their willingness to pay for GRBs, which is nearly similar to this
study. Prior to the dissemination of questionnaire survey, the questionnaire has undergone several
checking and revising by research supervisor who has 13 years of publication experience as an
academician and 3 years of working experience as a practitioner in the construction industry.
According to [24], the instrument's reliability can be evaluated by professionals in the same field of
expertise. Professionals are those with three or more years of research and publication experience,
as well as expertise in quantitative research methods. Based on the research supervisor's
recommendations, modifications were made by adding and removing details from the
questionnaires. Furthermore, the wording of the questions was improved to ensure simplicity and
ease of comprehension.

The study was focused on the divisions such as Kuching, Sibu, and Miri. The rationale for selecting
these three divisions in Sarawak is that they have consistently exhibited high housing demand in
Sarawak throughout the first quarter of 2022. This is evidenced through the property data published
by the [25] whereby these divisions have the highest rankings in terms of the number and value of
residential property transactions. Hence, it is both reasonable and insightful to explore the
viewpoints of the targeted respondents from these three divisions in Sarawak, Malaysia. The
qguestionnaires were disseminated to a sample size of 200 respondents with jobs via Google Forms.
The sample size was adopted from previous research by [26] that looked on the perception of
Sarawak homebuyers toward GRBs within the divisions of Sarawak, primarily focusing on Kuching,
Sibu, and Miri. According to the 5:1 ratio rule proposed by [27], it is recommended to acquire five
responses for each variable. Given that this study involved a total of 20 measuring items, the required
sample size was determined to be a minimum of 100 respondents (20 x 5). Hence, a sample
comprising 200 respondents was considered adequate for conducting data analysis. The non-
probability sampling method namely voluntary sampling was adopted whereby the researcher looks
for individuals who are willing to take part in the questionnaire survey. This sampling technique was
adopted from the study by [28], where it was demonstrated that employing this sampling approach
resulted in a 100% response rate and yielded reliable research data. According to [28], this is the only
sampling method that evaluates the potential respondents before selecting them, resulting in a
response rate of 100% for this study.
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Subsequently, statistical analysis was conducted on the data obtained from the questionnaire
survey. The Statistical Package for the Social Sciences Version 22 (SPSS 22.0) was adopted to generate
findings through Exploratory Factor Analysis (EFA) and descriptive analysis.

4. Results and Discussion

Table 1 shows the demographic profiles of the 200 respondents. The results indicated that the
majority of the respondents lived in Kuching (44.0%), followed by Sibu (33.5%) and Miri (22.5%).
Many of them were between the age of 21 to 30 years old (42.0%), followed by 31 to 40 years old
(25.0%), 41 to 50 years old (18.0%), and 51 years old (9.0%). Meanwhile, respondents with the age
of below 21 years old accounted for the lowest percentage (6.0%). Regarding the education level,
the highest percentage was recorded by respondents with Bachelor’s degree (59.5%), followed by
STPM or Diploma (20.0%), SPM or lower level (10.5%), and Postgraduate or higher level (10.0%). The
respondents were employed across three job categories namely the private sector (50.5%),
government sector (28.0%), and self-employment (21.5%). Their household monthly income ranged
between RM2,001 to RM4,000 (34.0%), followed by RM2,000 and below (19.0%), RM4,001 to
RM®6,000 (14.0%), RM10,001 and above (13.5%), RM8,001 to RM10,000 (12.0%), and the lowest
percentage was those earning between RM6,001 to RM8,000 (7.5%) per month.

Table 1

Respondents’ demographic profiles
Characteristics Number Percentage (%)
Living division

Kuching 88 44.0
Sibu 67 335
Miri 45 22.5
Age

21-30 years old 84 42.0
31-40 years old 50 25.0
41-50 years old 36 18.0
51 years old 18 9.0
Below 21 years old 12 6.0

Education level

Bachelor’s degree 119 59.5
STPM or Diploma 40 20.0
SPM or lower level 21 10.5
Postgraduate or higher level 20 10.0
Job category

Private sector 101 50.5
Government sector 56 28.0
Self-employment 43 21.5

Household monthly income

RM2,001-RM4,000 68 34.0
RM2,000 and below 38 19.0
RM4,001-RM6,000 28 14.0
RM10,001 and above 27 13.5
RMS8,001-RM10,000 24 12.0
RM6,001-RM8,000 15 7.5
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During the questionnaire survey, the respondents were asked to evaluate the importance of
several key factors in influencing their purchase intention of GRBs based on a seven-point Likert scale.
EFA procedure was adopted to group the twenty measuring items into smaller sets of key factors
through varimax rotation. The Bartlett's test of sphericity was significant (Chi-Square = 6480.219, p-
value = .000) meanwhile the measure of sampling adequacy via Kaiser-Meyer-Olkin (KMO) was .930.
It depicts that the sampling data were adequate for factor analysis as the KMO was greater than 0.80
and the Bartlett's test was less than 0.01 [29]. All the factor loadings of the measuring items were
exceeding 0.50 whereby three dimensions were extracted and renamed as Component 1:
Environmental Attitude (10 underlying items), Component 2: Value Perception and Trustworthiness
(8 underlying items), and Component 3: Perceived Financial Risk (2 underlying items) to show that
the common items were grouped under the same component as shown in Table Ill. As supported by
[29], the factor loading which is greater than 0.50 contributes to better results.

Table 2 and Table 3 depict the mean and standard deviation of the construct and the measuring
items for each construct respectively. The results demonstrate that these key factors can be divided
into 3 categories of not important (1.00 — 3.00), moderately important (3.01 — 5.01), and very
important (5.02 — 7.00) [30].

According to Table 2, it can be observed that Component 1: Environmental Attitude (Mean =5.59,
Std. Deviation = 1.466) and Component 2: Value Perception and Trustworthiness (Mean = 5.19, Std.
Deviation = 1.531) were perceived as very important key factors. Meanwhile, Component 3:
Perceived Financial Risk (Mean =4.51, Std. Deviation = 1.815) was perceived as moderately important
key factor influencing their purchase intention of GRBs.

Based on the results in Table 3, three items in Component 1: Environmental Attitude recorded
the highest mean values, namely “I think that everyone should contribute towards the conservation
of our limited natural resources” (Mean = 5.83, Std. Deviation = 1.623), “I think that everyone has the
responsibility to cherish our natural resources” (Mean = 5.76, Std. Deviation = 1.611), and “l am
concern regarding the worsening issue of our country's environment quality” (Mean = 5.62, Std.
Deviation = 1.555). The findings are in line with past research stating that the consumers who are
environmentally conscious and motivated to contribute to environmental protection are likely to
exhibit a sense of responsibility toward the environment. When evaluating green products,
consumers are fundamentally motivated by their understanding of environmental responsibility [9].
Moreover, the study by [20] proved that environmental concern plays a vital role in shaping
consumers’ behaviour to make environmentally friendly purchases. The findings of this research on
environmental attitude being the most important key factor influencing homebuyers’ purchase
intention can be due to the fact that the majority of the respondents have pro-environmental
behaviour as they are conscious about how the built environment affects the environment,
ultimately leading them into the GB market [12].

Apart from that, it can be observed that the three items with the highest mean values under
Component 2: Value Perception and Trustworthiness were “I believe that GRBs are beneficial as these
buildings have sustainable living features” (Mean = 5.30, Std. Deviation = 1.620), “I believe that GRBs
are valuable as these buildings adopt environmentally friendly procedures throughout the
construction process” (Mean = 5.24, Std. Deviation = 1.706), and “I think | will purchase GRBs if it is
constructed by a trustworthy developer” (Mean = 5.22, Std. Deviation = 1.716). The findings are in
accordance with [22] who found that residents' intentions to buy GHs were positively impacted by
their overall sense of value. This is further supported by the widely accepted theory that consumers'
perceptions of value play a critical role in their decision to buy new goods or services. Moreover,
residents with higher levels of social trust tend to be more convinced about the veracity of the GH
benefits and hence think of more concrete and abstract advantages from buying and residing in GHs
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[22]. According to [31], the majority of homebuyers tend to heavily depend on experts due to the
lack of professional knowledge and experience to evaluate a new technology such as GHs as well as
other green products. However, improper operations supplied by property management agencies
may cause GH defects, which contribute to residents' anxiety [22]. This is supported by [32] who
reported that many homebuyers will emphasise on the developers’ reputation when making GRBs
purchase intention as there are numerous issues caused by the developers. Hence, the finding of this
paper on value perception and trustworthiness being the second most important key factor suggests
that homebuyers in Sarawak are worried that GH performance will fall short of their expectations
since it will not be as good as claimed or planned. Thus, it implies that the homebuyers’ confidence
towards the agencies in charge of GHs, such as developers, is essential for expanding the GB market
in Sarawak.

The results also demonstrate two items under Component 3: Perceived Financial Risk, namely “I
would feel that it is not worth to invest in GRBs” (Mean = 4.56, Std. Deviation = 1.883) and “I think
that my purchase of GRBs would not be a wise way in spending money” (Mean = 4.47, Std. Deviation
= 1.815). According to [33], financial risk is defined as the concern over the cost of GRBs and the
potential for financial hardship, which depends on the cost of the buildings. This is in line with past
research reporting that one of the important influencing factors to consumers’ GRBs purchase
intention is financial risk [18]. Conversely, housing price stands as among the attributes of financial
risk whereby competitive housing price will increase the homebuyers’ purchase decision [34].

According to [35], the demand for GRBs in Malaysia remained low in 2015 due to the 30% increase
in its price compared to conventional houses. However, the findings of this paper showed that
perceived financial risk is deemed as a moderately important key factor than other factors like
environmental attitude as well as value perception and trustworthiness. This might account to the
fact that homebuyers are more concerned towards the benefits of GRBs compared to the perceived
financial risk. This is aligned with [22] who proved that perceived advantages have a greater influence
across all dimensions than perceived risks.

In summary, the majority of homebuyers in Sarawak perceive environmental attitude as well as
value perception and trustworthiness as the most important key factors to GRBs purchase intention.
Meanwhile, perceived financial risk is considered a moderately important key factor. A potential
reason to such circumstance is that most homebuyers have pro-environmental behaviour, and they
are more concerned about the benefits of GRBs rather than the perceived financial risk. This is in line
with previous research where rather than perceived financial risk, the concern towards the
technological performance of GRBs remains as a major barrier [3], particularly for the development
of GHs in the real estate market in China [36].

Table 2

Mean and standard deviation of the construct

Key Factors Mean Standard Deviation Ranking
Component 1

Environmental Attitude 5.59 1.466 1

Component 2
Value Perception and Trustworthiness  5.19 1.531 2

Component 3
Perceived Financial Risk 4,51 1.815 3

64



Journal of Advanced Research in Applied Sciences and Engineering Technology
Volume 59, Issue 5 (2026) 58-69

Table 3
Mean and standard deviation of the measuring items for each construct
Standard .

Key Factors Mean Deviation Ranking
Component 1: Environmental Attitude
I.th.lnk that everyone should contribute towards the conservation of our 583 1623 1
limited natural resources.
I think that everyone has the responsibility to cherish our natural resources. 5.76 1.611 2
I am.concerned regarding the worsening issue of our country's environment 562 1556 3
quality.
lam pa.ssm.nate about the issues which are related to environmental 561 1532 a
protection in our country.
I think I will purchase GRBs if there is green affordable housing offered by the 559 1651 5
government.
I think I will purchase GRBs if there is financial incentive provided by the 556 1.609 6
government.
| suppose thét involving in environmental activities is one of the important 553 1546 2
parts of my life.
! suppose that | am an individual who is very concerned about environmental 547 1622 8
issues.
| supp<?se that'l will engage myself with environmentally friendly practices 5.46 1591 9
from time to time.
I always think about ways to improve our country's environmental condition. 5.44 1.609 10
Component 2: Value Perception and Trustworthiness
| believe that GRBs are beneficial as these buildings have sustainable living 530 1,620 1
features.
| believe that GRBs are valuable as these buildings adopt environmentally 594 1.706 12

friendly procedures throughout the construction process.
I think | will purchase GRBs if it is constructed by a trustworthy developer. 5.22 1.716 13
I think I will purchase GRBs if it is constructed by a developer who expert in the

construction field of GRBs. >-21 1.750 14
| believe that GRBs are.sen5|ble as these buildings may not contribute negative 591 1694 15
effect towards the environment.

I suppose | will purcha?se GRBs.as it Prlng§ rT'10re environmental benefits 517 1623 16
compared to conventional residential buildings.

I suppose | will purchase GRBs as it is environmentally friendly. 5.12 1.679 17
| suppose the environmental performance of GRBs will fulfil my expectations. 5.07 1.548 18
Component 3: Perceived Financial Risk

| would feel that it is not worth to invest in GRBs. 4.56 1.883 19
I think that my purchase of GRBs would not be a wise way in spending money.  4.47 1.815 20

5. Conclusion

This paper contributes to the body of knowledge by exploring the key factors that influence GRBs
purchase intention. The findings lead to a conclusion that GRBs can be considered as a dominant
approach to achieve sustainable urbanisation in both developed and developing nations, including
Malaysia. However, the supply of green-certified residential buildings in Malaysia is still at a limited
phase whereby no green-certified housing has been developed in the largest state in Malaysia (i.e.,
Sarawak) due to the infancy stage of GB concept adoption. This might be due to the fact that the
development direction of GRBs is influenced by the purchase decision-making process of
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homebuyers, which is believed to be influenced by all the key factors reported in reported in this
study. Hence, the related authorities such as the developers, government, and marketers should
strategically focus on emphasizing these aspects in their initiatives. By highlighting the environmental
benefits, showcasing the long-term value, and building trust among potential homebuyers, these
stakeholders can effectively promote and facilitate the future development of GRBs in Sarawak.
Moreover, addressing and mitigating perceived financial risks through incentives and clear
communication about economic advantages would further enhance the acceptance and adoption of
GRBs among homebuyers in Sarawak.

The findings of this study offer several promising research avenues for future scholars to explore,
with the overarching aim of advancing the understanding and fostering the adoption of GRBs in the
region of Sarawak, Malaysia. One pertinent avenue is the execution of a comprehensive cost-benefit
analysis, contrasting GRBs against conventional housing alternatives within the Sarawak context.
Such an analysis would evaluate the enduring economic and environmental advantages associated
with residing in GRBs, thereby furnishing prospective homebuyers with a well-founded basis for their
housing decisions.

Furthermore, future researchers may embark on case studies examining successful GRB
initiatives that have been implemented across diverse geographical regions or countries. Through a
meticulous examination of these case studies, researchers can discern valuable insights into effective
practices and strategies that have yielded positive outcomes in different contexts. More importantly,
the investigation would culminate the identification and elucidation of best practices that can be
judiciously adapted to align with the distinctive local conditions and requirements that are prevalent
in Sarawak.

This study has a few limitations that necessitate improvement. Firstly, the reliance on a sample
size of 200 respondents, collected through voluntary sampling in specific divisions, may limit the
generalizability of findings to the broader population of potential homebuyers in Sarawak. Moreover,
this study solely investigated the psychological factors influencing homebuyers' intention to purchase
GRBs in Sarawak, yet it may not capture the entirety of determinants impacting GRBs purchase
intention in the region. To address these limitations, improvements should focus on expanding the
sampling size. This can be achieved by incorporating respondents from additional divisions in
Sarawak, ensuring a more comprehensive representation of the perceptions of potential
homebuyers across the entire region. Additionally, future researchers should explore alternative
determinants that may impact homebuyers' intention to purchase GRBs in Sarawak.
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Appendix
Table 4
List of measuring items

Constructs and Measuring Items Sources

Component 1: Environmental attitude

I think that everyone should contribute towards the conservation of our limited natural
resources.

I think that everyone has the responsibility to cherish our natural resources.

| am concern regarding the worsening issue of our country's environment quality.

[6,15,18,19,20,37,38]
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| am passionate about the issues which are related to environmental protection in our country.
I think I will purchase GRB if there is green affordable housing offered by the government.

I think I will purchase GRB if there is financial incentive provided by the government.

| suppose that involving in environmental activities is one of the important part of my life.

| suppose that | am an individual who is very concerned about the environmental issues.

| suppose that | will engage myself with the environmentally friendly practices from time to
time.

I always think about the ways to improve our country's environmental condition.

Component 2: Value perception and trustworthiness

| believe that GRBs are beneficial as these buildings have sustainable living features.

| believe that GRBs are valuable as these buildings adopt environmentally friendly procedures
throughout the construction process.

I think I will purchase GRB if it is constructed by a trustworthy developer.

I think I will purchase GRB if it is constructed by a developer who experts in the construction
field of GRBs. [18,19,20,39]
| believe that GRBs are sensible as these buildings may not contribute negative effect towards
the environment.

I suppose | will purchase GRB as it brings more environmental benefits compared to the
conventional residential building.

I suppose | will purchase GRB as it is environmentally friendly.

| suppose the environmental performance of GRB will fulfil my expectations.

Component 3: Perceived financial risk
| would feel that it is not worth to invest in GRBs.

18,32
I think that my purchase of GRB would not be a wise way in spending money. [ ]
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